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Role Description – Senior Digital Content Producer
	Role title
	Senior Digital Content Producer
	Grade
	2 
	Department
	Marketing

	Reports to (1)
	Digital Products Manager
	Direct reports (1)
	0

	Key relationships / interfaces (1)
	Internal: 
	Main: Marketing, Events, Knowledge, Volunteers, IT

	
	External:
	Web suppliers

	Role purpose (2)


	To ensure all existing and new digital content is aligned with APM’s content strategy and brand guidelines.

To play a key role in projects and activities where a significant amount of digital content is required.

To ensure all content intended for digital publication is created with a defined audience and purpose in mind.
To manage the content schedule to ensure all digital content is delivered on time.
To continually optimise the user experience through page layout and information architecture. Following best practice.

	Breadth of responsibility (3)


	Responsible for the website information architecture and user experience optimisation.
This role will be responsible for the content schedule and day-to-day content update requests.

	Dimensions and limits of authority (4)


	Scope of digital content includes text, layout and branding for the APM website and other third party online platforms used by APM.


	Key responsibilities / accountabilities (5)

	Key performance measures (6)

	APM content schedule
	All content is briefed, planned and delivered to schedule

	Day-to-day content updates
	Working with the digital content producer, updates are actioned within a 5 day period or as agreed with the requestor

	Implementation of content strategy
	Regular content audits are carried out to remove/review/create content in line with the strategy

	Continually review content performance to identify and implement opportunities for improvement
	Site traffic; Bounce rates; Time on site; Page depth; Conversion rates

	Point of contact for projects that require significant digital content
	Content is produced in line with the project requirements


Person Specification – Content Specialist
	Attribute
	Description


	Essential / desirable

	Qualifications (7)
	· Educated to degree level

	· Desirable


	Experience (8)
	· Experience in using and interpreting analytical tools
· Experience of working on IT and digital projects

· Experience of coordinating and producing digital content.
· Experience of managing content projects
· Experience of digital content taxonomies

· Experience of website content management systems (WYSIWYG)
· Experience of optimising user experience, following best practice
	· Essential
· Essential
· Essential
· Essential
· Desirable
· Essential

· Essential



	Knowledge
	· Working knowledge of digital marketing principles and techniques
· Search engine optimisation

· Digital content creation

· Knowledge of website design best practice
· Appreciation of the work of a professional body
	· Essential

· Essential

· Essential
· Essential
· Desirable

	Skills
	· Excellent communication and interpersonal skills – written and verbal
· Well-developed teamwork skills

· Excellent organisational skills.
· Effective digital design skills e.g. Illustrator; Photoshop 

· Effective PC skills including Word, Excel, PowerPoint 
	· Essential

· Essential

· Essential 
· Essential
· Essential


	Behaviour / competency (9)
	· Analytical thinking
· Communication skills

· Decisiveness

· Initiative and proactivity 
· Relationship building

· Results orientation

· Technical and professional expertise


	· Essential
· Essential

· Essential

· Essential

· Essential

· Essential

· Essential
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